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As you requested, here's Mr. Valenti's Orlando speech which 
he gave last week. 
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NEWS RELEASE 

MOTION PICTURE ASSOCIATION 

Audiovisual Entertainment For Global Audiences 

VALENTI STRESSES NECESSITY OF DIGITAL 
ANTI-COPYING LEGISLATION IN CES KEYNOTE ADDRESS 



Contact: Richard Taylor FOR IMMEDIATE RELEASE 

(202) 293- 1 966 May 23, 1996 

WASHINGTON, D.C., May 23, 1996 - Jack Valenti, Chairman and Chief Executive 
Officer of the Motion Picture Association (MP A), today promised that digital anti-copying 
legislation "will uncage the princely advantages of digital without disabling the asset value 
of copyrighted intellectual property." Valenti's remarks came during his keynote address at 
the "Consumer Electronics Show Orlando.. .The Digital Destination." 

The MPA and the Consumer Electronics Manufacturers Association (CEMA) recently 
announced that they will jointly seek legislation to prevent widespread piracy of copyrighted 
works in the digital environment Valenti defined such legislation as essential because of 
"the ease, the precision, and the fidelity of digital copying make the future of movies too 
vulnerable to marketplace infection." Valenti summarized the goal of the MPA/CEMA 
partnership stating that "our mutual aim is to shield the digital future from intruders, to give 
it nourishment and zest by making sure it doesn't eat its young." 

Valenti offered praise to CEMA president Gary Shapiro for his leadership in the pursuit of 
fair and effective anti-copying legislation. "Never once has he ever collapsed his purpose or 
allowed this cooperative venture to go off course," said Valenti of Shapiro. 

Valenti stressed that the film industry does not fear the new digital technology, but rather 
stands eager to embrace it. To illustrate this point he reminded the gathering of the 
tremendous positive economic impact the introduction of the VCR has had on the film 
industry and the U.S. economy as a whole, despite naysayers who predicted an opposite 
result Noting that with 70% of American homes owning a VCR, movie attendance is now 
at a thirty-year high (around 1.2 billion admissions annually), Valenti welcomed the digital 
technology as a tool for expanding the reach of entertainment of all forms. 

With annual piracy losses for all intellectual property estimated to be some $18 billion, 
Valenti called piracy "a toxin for which there is no known cure except first, strong 
copyright laws with stem penalties and, second, a resolve on the part of national 
governments to enforce those laws." He lamented that "unhappily, these two requirements 
are seldom in conceit." 
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In closing, Volenti looked to the future and responded rhetorically to the question of what 
direction the entertainment industry is headed with the advent of ever-improving, ever- 
accelerating technologies. u i don't know where we're headed/' he said, "but I can't wait to 
get there." 

The Motion Picture Association of America (MPAA) and its international counterpart, the 
Motion Picture Association (MPA), serve as the voice and advocate of the American 
motion picture, home video and television industries, domestically through the MPAA and 
internationally through the MPA. 

CEMA is a sector of the Electronics Industries Association (EIA), the 72-ycar-old 
Arlington, Virginia-based trade association representing all facets of electronics 
manufacturing. CEMA is the new name of EIA's Consumer Electronics Groups (CEG) and 
represents U.S. manufacturers of audio, video, consumer information, accessories, mobile 
electronics and multimedia products. 
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"gt/0 VADIS?" 

A query explored by 

JACK VALENTI, 
Chairman & Chief Executive Officer 
MOTION PICTURE ASSOCIATION 

before the convention of 



The Consumer Electronic Manufacturers 

Association 



assembled in 



Orlando, Florida 
on 

May 23, 1996 
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Some one in our industry asked me recently "Where are we going?" My 
answer was: "I don't know where we're heading, but I can't wait to get there." 

Which is why I am here today, to talk you about that ill-lit future and 
why your industry and mine are bound together, lashed to the bow of the same 
vessel guided by the same compass course, riding the same tidal trajectory. 

That which your industry makes and markets represents miracle delivery 
systems which transport to consumers whatever it is they find alluring and 
attractive. That which my industry creates and distributes is the allure, the 
attraction. Neither of us can find our way alone to that imprecise bewitchery 
which we call 'the future/ We have had our moments in the past where we 
circled each other in an uneasy state of antagonism, sometimes quarreling in 
confusion and doubt. 

But now, we are partners, welded in common purpose. For no matter 
how the future will finally be defined, there is one constant which if we treat 
casually will one day enfeeble us. That constant is the sanctity of copyright 
ownership. We are pledged to honor and protect it, thereby making forever 
certain that the new digital magic will rise to the highest point to which it can 
soar, without soiling the protective embrace of copyright or narrowing your own 
reach. 

I need not instruct the professionals in this audience about the promise 
and the pain which inhabits a digital world. Digital will throw open a great 
window on the visual world. But digital, as well we know, loosens the binding 
which guards copyright. The thousandth copy of a digitized movie is as pure 
and pristine as the first copy. The ease, the precision, the fidelity of digital 
copying makes the future of movies too vulnerable to marketplace infection. 
Our mutual aim is to shield the digital future from intruders, to give it 
nourishment and zest by making sure it doesn't eat its young. 

Which is why in Washington the CEMA and the MP A are marching in 
serried ranks to persuade the Congress that a digital anti-copying bill is in the 
long term interests of America and its great trade asset called intellectual 
property, which is a compact name for movies, television, videocassettes, books, 
musical recordings and computer software. 

It is important to the CEMA for this bill will guarantee your members a 
full and continuing supply of the finest creative films available to fill the 
marvelous delivery systems you create and construct It is important to the 
movie industry for this bill will build a protective armor around these brand new 
movies, baffling wholesale copying in video-on-demand and true pay-per- 
viewing which if not contained will spread like kudzu. It is important to the 
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nation because the bill will uncage the princely advantages of digital without 
disabling the asset value of copyrighted intellectual property, thereby enlarging 
the global stretch of America's most prized trade export, thereby expanding the 
economy of this country and all who live in it. 

Let me be absolutely clear about this digital anti-copying legislation. 
Without it, we are doomed to melancholy tomorrows. With it, we unlock the 
door to a most congenial future. Anyone who doubts that is not in the game. 

I cannot praise too highly the wise leadership of Gary Shapiro in this 
enterprise. He has been both insightful and forceful. Never once has he ever 
collapsed his purpose or allowed this cooperative venture to go off course. 
What a joy it is to work with a man who never loses track of his objective nor his 
sense of respect for those with whom he works. 

The objective of MP A, which has never varied, is to make sure that 
American movies can move freely and unhobbled around the world. But the 
cancer in the belly of our global business is piracy. We are each day constantly 
vigilant because like virtue we are constantly besieged. For all intellectual 
property, annual piracy losses are estimated to be some $18 billion. Piracy is a 
toxin for which there is no known cure except, first, strong copyright laws with 
stem penalties and, second, a resolve on the part of national governments to 
enforce those laws. Unhappily, these two requirements are seldom in concert. 
It is our goal to make this thievery high risk, low reward, instead of the opposite 
which, alas, is the norm today. 

Our common business is not safe if we travel dark roads where thieves lie 
waiting in ambush. It is not an agreeable place for either of us, for what affects 
the movie industry most surely affects you as well. Which is why our 
cooperative digital venture has such rich promise. 

So, I say, Quo Vadis? Not that I or anyone else can capture and capsule 
accurately the vagaries of a future landscape. What we have is a mixture of 
hype and hope, from marketplace clairvoyants clad in Armanis. What we are 
offered are predictions from the wisest proconsuls of our industry, though few of 
them coincide. What we hear is a blend of absurdities and sensibilities from 
press pundits and wannabee savants. What we do know is that change will be 
upon us, and the winners in the stake race will be those who make the delivery 
systems and those who provision them. 

Families all over the world will be flooded by choices. The fury of the 
future is already upon us. The explosion of channel capacity, the hurling to 
homes by direct satellite, the multiplicity of optic fiber, among other magic, are 
the new centurions of the digital age, marching over continents, across 
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geographic borders, breaking down artificial government barriers, the most 
powerful audiovisual armies ever known. 

We are all poised to leap into the digital future. It's going to be full of 
large challenges, and even larger opportunities. I can report to you that the 
movie industry is eager to ride that ascending curve into tomorrow. Wc are 
story tellers and story telling is as old as antiquity and as new as an exploding 
star being born in the trackless heavens. Whatever else that people of all races, 
religions and regions need, dream of and yearn for, being entertained is high 
among their priorities. Always has been- Always will be. In theaters, on 
television, on videocassettes, movies are the prime enticement for viewers. 

But will this new mesmerism collapse the movie theater? No. In the 
midst of current competition where 65% of American homes are on cable, and 
70% of American homes have VCRs, where families are being daily bombarded 
by felicities in their bedrooms, living rooms and dens, amidst that ferocity of 
competition for eyes and ears, movie attendance at theaters in the U.S. is at a 
thirty year high, around 1.2 billion admissions annually. But if you add to that 
number the result of sell-through and rental of videocassettes at video stores, 
movie viewing in the USA is now some 4.5 billion annually and growing! 
Thank you, CEMA for your VCKs! 

There is elasticity in the 21" century marketplace. Choices and 
opportunities for families, hospitable reception of your new digital magic, 
expanded venues for film-makers of all lands, languages and cultures, breaking 
the bonds of restriction for cable companies, telephone companies, and 
burgeoning new entrepreneurs. 

Quo Vadis? To repeat, I don't know. But get out of my way so I can 
grab hold of that ascending curve and ride it to wherever it takes us. It's going 
to be one helluva ride. 
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